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Methodology

• N = 1,109; Census Balanced

• MOE = ± 2.94%

• Panel: General Population

• Collected: 04/17/20, 04/18/20
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Census Balanced Panel is 
Representative of America
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29%

52%

19%

Urbanicity

Urban Suburban Rural

21%
21%

33%

26%
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36%

26%

38%

Generation

Millennial Gen X Boomer

43%
57%

Gender

Male Female
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COVID-19 Status



Familiarity has remained unchanged for 4 weeks.
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How familiar are you with the Coronavirus (COVID-19)?

64%

80%
85%

88% 89% 90% 89%

March 6 March 13 March 20 March 27 April 3 April 10 April 17

Familiarity with Coronavirus 

All



Those impacted by the Coronavirus have leveled off at about 75%.
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Impacted by Coronavirus 

All Millennial Gen X Boomer

Have you been impacted by the Coronavirus?



Half of the respondents that are working 
are in essential industries where they 
must report to work.
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50% 52% 51%
48%

Yes

Essential workers

All Millennial Gen X Boomer
Do you work in a business that is identified as essential and 

have to go to work?



A slight majority (55%) of those who must report to work feel okay about it 
because they think what they do is important.
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55%

45%
41%

59%
52%

48%

74%

26%

I think what I do is important, so I feel okay about going to work I wish I didn't have to go to work, but I need the money

Essential workers’ feelings about work

All Millennial Gen X Boomer

Which of the following best describes how you feel about 
going to work?



Three-quarters of respondents feel confident the precautions they’re taking will 
help keep them safe.
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How confident are you that taking extra steps to protect yourself (avoiding crowds, washing 

your hands more frequently, etc.) will minimize the likelihood that you will get the Coronavirus?

64%
71% 74% 74%

77% 75% 74%

March 6 March 13 March 20 March 27 April 3 April 10 April 17

Confident in extra precautions taken

All



That confidence may be misplaced. Of the 89% of people who are still going into 
the grocery store to shop, 26% aren’t worried about being there.
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41%

26%
23%

10%

35%

27%
29%

9%

39%

28%
24%

9%

47%

30%

14%
9%

I don't trust others to select my
groceries

I'm not worried about going in the
grocery store

Online ordering is too slow I can't use online ordering

Reason for continuing to go to the grocery store rather than ordering online

All Millennial Gen X Boomer

Which of the following best describes why you continue to go 
into the grocery store rather than using online ordering?



And, despite the recommendations of the CDC and others, only 48% are 
wearing a mask whenever they must go out in public.
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48%

30%

23%

46%

31%

22%

49%

32%

19%

48%

26% 26%

Yes, always Yes, sometimes No

Wearing masks in public

All Millennial Gen X Boomer

Do you wear a mask when you have to go out in public?



Returning to normalcy
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People are increasingly less confident that a quick fix will come in the form of a 
vaccine.
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How long do you think it will take to develop an effective 
vaccine to protect people from Coronavirus?
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Average expected timeframe to develop a vaccine for Coronavirus
(in months)



And, while logic would suggest that with each passing week the expectation for 
a return to normalcy would be closer, it has in fact gotten slightly farther out.
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When do you think it's likely that you'll return to your normal 
behaviors (going to work, eating out, shopping, etc.)?
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11%
14% 14%

23%

14% 14%
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10%
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12%

19%

15%
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I havent changed
my normal
behaviors

1-2 weeks 3-4 weeks 5-6 weeks 7-8 weeks 2-3 months 4-6 months More than 6
months

Timing of return to normal behavior 

April 10 April 17



Increasingly, people are likely to use their own judgement on when to return to 
normal behaviors as opposed to relying on government direction. 
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Which of the following best describes when you'll return to 
your normal behaviors?

45%

12%

43%41%

13%

46%

38%

11%

51%

When the government says it is safe to do so When my employer requires it When I feel it is safe for me and my family

Motivation to return to normal behaviors 

April 3 April 10 April 17



When weighing protecting people’s health vs. getting the economy back on 
track, respondents are nearly twice as likely to be concerned about health.
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65%

35%

61%

39%

63%

37%

67%

33%

Protecting people's health and waiting until it is safe Getting people back to work and our economy back on track

Influence on the decision to open the country back up

All Millennial Gen X Boomer

Allocate 100 points between the two options based on how influential 
you think they should be in the decision to open the country back up.



Staying connected
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More than half of people feel less or much less connected to the outside world 
as a result of the distancing COVID-19 has created.
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53%
49% 50%

55%

Feeling less connected as a result of shelter-in-place orders

All Millennial Gen X Boomer

As a result of shelter-in-place orders how much less 
connected do you feel to the outside world?



It’s not surprising people feel disconnected, as so many key points of interaction 
have been taken away. And, people miss them.
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65%

56% 56% 54%

40% 39%
36% 35% 34%

31%

Hanging out with
friends

Shopping in
stores

Traveling Going to bars
and restaurants

Going to
concerts or

festivals

Interacting with
co-workers

Attending
religious services

Driving a car Watching
televised sports

Going to live
sporting events

Activities people are missing

All

How much do you miss the following activities that were fairly 
common prior to the breakout of COVID-19



Fortunately, the penetration of electronic devices is very high.
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What type of devices do you use at home? Select all that apply.
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83%

73%

51%

39%

25%

94%

80%
75%

50%

32%

25%

91%
85%

71%

56%

45%

26%

84%
89%

65%

53%

47%

20%

Smartphone TV Laptop Computer Tablet Desktop Computer In-Home Assistants

Device use

All Millennial Gen X Boomer



Most people are using 3 or more of their devices more or much more than pre-
Coronavirus.
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70%
67%

63%

50% 50%
46%

TV Smartphone Laptop Computer Desktop Computer Tablet In-Home Assistants

Using devices more

All

How has your use of the following devices changed 
compared to last month?



Only 3 of the major social media platforms are used by more than 50% of 
respondents. But the average respondent is using more than 3 social media 
platforms.
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73% 71%

52%

37%
31% 31%

24%
19%

15%
9% 8%

Facebook YouTube Instagram Twitter Snapchat Pinterest LinkedIn Tik-Tok Reddit NextDoor Tumblr

Social media use

All

Which of the following social media platforms do you 
currently use?



And, while social media use is highest among Millennials, it’s not exclusively their 
purview. Even digitally challenged Boomers are engaging.
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33%

79%

70%

50%
45%

21%
28%

74%

50%

21% 24%
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26%

Facebook YouTube Instagram Twitter Snapchat Pinterest

Social media use

All Millennial Gen X Boomer

Which of the following social media platforms do you 
currently use?



Social media use is up dramatically. Not surprisingly, it is led by an emerging 
platform in Tik-Tok.
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80%

64% 62% 60% 59% 57%
53% 53%

50% 49%

35%

Tik-Tok YouTube Instagram Snapchat Facebook Reddit Twitter Tumblr Pinterest NextDoor LinkedIn

Social media use increase

All

Compared to a month ago how often do you currently use 
each social media platform?



Respondents are using a host of communication platforms that offer the 
opportunity for face-to-face interaction.
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50%

39%

32%

21% 19%
14%
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40%

32%

24%
27%

18%

57%

36%
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21%
16%

46%

24% 24%

16%
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Facebook Messenger FaceTime Zoom Skype WhatsApp Google Hangouts

Communication platform use

All Millennial Gen X Boomer

Which of the following communication platforms do you 
currently use?



86%
70% 66% 62% 57% 52%

Zoom Google
Hangouts

WhatsApp FaceTime Skype Facebook
Messenger

Using communication platforms more

All
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Compared to a 
month ago how 

often do you 
currently use each 

communication 
platforms?



While the use of communication platforms to keep business moving has been 
well documented, two-thirds of the increased activity reported is personal use.
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65%

35%

65%

35%

58%

42%

76%

24%

Personal use Business use

Purpose for increased use of communication platforms

All Millennial Gen X Boomer

What % of your increased use of online communication 
platforms is for business vs. personal use. Total must = 100%.



Undoubtedly, the availability of digital media is helping people cope with these 
trying times. Nearly 70% of respondents feel they are handling shelter-in-place 
requirements well.
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How have you adapted to the shelter in place order?



Fortunately, people recognize that not everyone is handling isolation well.
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35%

65%

38%

62%

34%

66%

26%

74%

Yes No

Concerned about family/friends not handling shelter-in-place well

All Millennial Gen X Boomer
Do you have friends or family members that you are 

concerned about because you don’t feel they’re handling 
the shelter-in-place requirement well?



People are willing to do something about it. 
Nearly three-quarters are frequently reaching 
out to those they’re concerned about.
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74% 76%
81% 77%

Frequently reaching out to 
family/friends not handling shelter-in-

place well

All Millennial Gen X Boomer

How frequently are you reaching out to those you are 
concerned about?



Conclusions

Most people seem to have settled into their new behaviors.

• Among the 50% of respondents who must go to work, 55% feel they are making an important contribution while 45% are working for the 
paycheck.

• 75% of respondents feel the precautions they’re taking will suffice. But, among many, those precautions may not be enough. 

o 89% of people are still going into the grocery store, and 26% of aren’t worried about doing so.

o Despite guidance from the CDC and others, only 48% are regularly wearing masks when out in public.

Expectations for both a return to normalcy and the development of a vaccine are moving later.

• People are increasingly likely to make their own determination on when to return to their normal behaviors. This increased to 51% from 43% two 
weeks ago.

• When weighing the importance of protecting people’s health vs. reviving the economy, health is the much greater concern.

Sheltering-in-place is taking its toll. 53% of people feel less connected to the outside world than they did previously.

• They miss the activities that provide human interaction, like hanging out with friends (65%) and going to bars and restaurants (54%).
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Conclusions – continued 

People are finding an alternative in social media and online connection.

• The average respondent is using more than 3 social media platforms.

• Communication platform use is also up dramatically.

As a result of their behaviors, 70% feel they are adapting to sheltering-in-place well.

• And 74% are making a concerted effort to stay in contact with those they feel aren’t handling the isolation well. 
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