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COVID Hot Topics



Despite the large shift in news reporfing from COVID-19 to the election, more people
(37%) teel more well-informed about COVID now than they did 2 months ago than those

who feel less informed (22%).
News impact on how well-informed you feel about COVID-19 compared to 2 months ago
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The upcoming election has dominated the news of late. How
has that impacted how well informed you feel about COVID-
19 as compared to two months agoe



The change in information level has conftribu

‘ed to a greater concern about the virus.

34% of respondents are more worried today
who are less concerned.

‘han two months ago compared to the 25%

Worry about COVID-19 compared to 2 months ago
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How much more or less worried are you about the

Coronavirus than you

were 2 months ago?



More Boomers (64%) expect an increase in COVID cases over the next few months than
do the other generations (Millennials 45%; GenXers 48%).

% who think COVID-19 cases will increase in the next few months
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Do you expect the number of COVID-19 cases in the U.S. to
increase or decrease in the next few monthse



The recent news about delays In vaccine trials because of potentially adverse reactions
have 88% of respondents thinking vaccine availability will be delayed. More than halt

(51%) feel the delay will be extensive.
Will vaccine trial delays affect how long it will take to get them to market
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Recently, two of the Coronavirus vaccines under
development in the U.S. have had their testing delayed
because of abnormal reactions. Do you think this will delay
how long it will take to get a vaccine to market?
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Many people are hesitant to take a vaccine developed in the U.S. because they're concerned

about the short developmen
Western Europe is concernec
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/testing cycle. As far as willingness to take a vaccine developed in

, only 42% of respondents would accept one.
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Coronavirus vaccines are under development in countries
around the world. Would you take a vaccine developed in
England or elsewhere in Europe if it were approved for use in
the U.S.¢ 10



The likelihood of respondents taking a vaccine developed in Russia drops 1o 28%, with an
additonal 25% unsure. Boomers (66%) are the most unwilling to accept a vaccine
developed in Russia.

Willingness to take a vaccine made in Russia
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Would you take a Coronavirus vaccine developed in Russia if
it were approved for use in the U.S.¢
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A vaccine from China is even less acceptable. Only 21% of responr
to take a vaccine developed there and 5§6% have no interest at a

Willingness to take a vaccine made in China
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Would you take a Coronavirus vaccine developed in China if
it were approved for use in the U.S.?
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Travel Behaviors



The fravel industry has been decimated by Coronavirus. Prior to the arrival of COVID-19,
/5% of respondents engaged in some form of overnight fravel in the course of a normal
year.

Number of nights fraveled annually prior to COVID-19
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Before COVID-19, approximately how many nights per year
did you spend travelinge
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For those that did travel, three-quarters was personal fravel while 25% was for business.

% of overnight travel before COVID-19
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Before COVID-19, what % of your overnight travel was
personal and how much was business travel? Total must
equal 100%.
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Among those who have typically fraveled, a large portion has not done any personal
fravel at all since March, including more than half the Boomers (53%).

Change in personal tfravel since March
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Since COVID-19 arrived in March, how has your overnight
personal travel changed?
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Among those who have conducted personal

travel, 44% have taken advantage of

extraordinarily low airfares and hotel rates.

Boomers (36%) are the least likely fo have
done so.

Taken advantage of air fravel and hotel
discounts since outbreak of COVID-19
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Have you taken advantage of any of the special discounts
on hotels or air fravel that have been available because of

the Coronavirus@e 17



Personal travel in the post-COVID world should look much like it did previously. 31% of
respondents expect to do less tfraveling than their historic norm while 28% expect to do
more.

More/less personal tfravel once COVID-19 is brought under control
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After COVID-19 is brought under conftrol, how much more or
less personal fravel do you think you'll do compared to what
you normally did before COVIDe
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32% of business fravelers have eliminated a
19. Only 20% are doing more business trave

/6%

34%

20%

| haven't done any
business fravel

23%

19% 18%

Much less

7%

Change in business travel since March

21%

167 | oy 12%13%! 47
7%

Somewhat less About the same

3%
I

All mMillennial mGen X mBoomer

Since COVID-19 arrived in March, how has your overnight
business travel changed?

| overnight travel since the onset of COVID-
than they’'ve done historically.
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Business travel should rebound even more successtully than personal travel. 38% of
business travelers expect more travel in the post-COVID world while only 28% anficipate
fraveling less.

More/less business fravel once COVID-19 is brought under control
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After COVID-19 is brought under conftrol, how much more or
less business travel do you think you'll do compared to what
you normally did before COVIDe
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Among the 28% of respondents who anticipate less business fravel than in the past, 60%
cite health concerns and 54% identified the availability of Zoom and other platforms to

maintain their connectivity as the primary reasons.
Influence on doing less business travel after COVID-19 is brought under conftrol
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m All mMillennial mGen X mBoomer

How influential are the following on the likelihood that you'll
do less business travel after COVID is brought under controle



69% of those who traveled prior to COVI

some air travel.
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Days spent flying prior to COVID-19
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Prior to COVID-19, how many days a year did you spending
flying for personal or business travel?
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Based on respondent feedback, It appears the airline industry can expect similar traffic in
the future to what they experienced in the pre-COVID days. 32% expect less air travel

and 32% expect more.
Alr fravel once COVID-19 is under control vs. Before COVID-19
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16%

Once COVID-19 is brought under control, how do you think
your air travel will compare to the air travel you did before

2
COVID% 3



Among those reducing their air travel,
57% will be replacing at least a portion of
It with car fravel.

% who will substitute travel by car for trips
would have flown prior to COVID-19

60%
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Will you substitute travel by car for trips for which you would
have flown before COVID?
24



Summary

COVID Hot Topics

Despite the large shift in the news cycle from COVID-19 to the election, more people (37%) feel better informed about
COVID now than they did 2 months ago than those who feel less informed (22%).

The change in information level has contributed 1o a greater concern about the virus.
« 34% of respondents are more worried today than two months ago, while only 25% are less concerned.

* More Boomers (64%) expect an increase in COVID cases over the next few months then do the other generations
(Millennials 45%; GenXers 48%).

The recent news about delays in vaccine trials because of potential adverse reactions have 88% of respondents thinking
vaccine availability will be delayed. More than half (51%) feel the delay will be extensive.

Many people are hesitant to take a vaccine developed in the U.S. because they're concerned about the short
development/testing cycle.

« As far as wilingness to take a vaccine developed in Western Europe is concerned, only 42% of respondents would
accept one.

25



Summary - Confinued

» The likelihood of respondents taking a vaccine developed in Russia drops to 28%, with an additional 25% unsure.
« Boomers (66%) are the most adamant about not taking a vaccine developed in Russia.

A vaccine from China is even less acceptable. Only 21% of respondents would be willing to take a vaccine developed
there, and 56% have no interest at all.

Travel Behaviors

The travel industry has been decimated by Coronavirus. Prior to the arrival of COVID-19, 75% of respondents engaged in
some form of overnight travel in the course of a normal year.

For those that did travel, 75% was personal travel while 25% was for business.

Among those who have typically traveled, a large portion has done any personal travel at all since March, including
more than half the Boomers (53%).

Among those who have conducted personal fravel during COVID, 44% have taken advantage of extraordinarily low
airfares and hotel rates. Boomers (36%) are the least likely to have done so.

Personal tfravel in the post-COVID world should look much like it did previously. 31% of respondents expect to do less
traveling than their historical norm, while 28% expect to do more.
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Summary - Confinued

« 32% of business fravelers have eliminated all overnight travel since the onset of COVID-19.
« Only 20% are doing more business fravel than they've done historically.

» Business fravel should rebound even more successfully than personal travel. 38% of business travelers expect more travel in
the post-COVID world, while only 28% anticipate traveling less.

« Among the 28% of respondents who anficipate less business tfravel than in the past, 60% cite health concerns and 54%
identified the availability of Zoom and other platforms to maintain their connectivity as the primary reasons.

o  69% of those who fraveled prior to COVID-19 did at least some air travel.

« Based on respondent feedback, it appears the airline industry can expect similar traffic in the future to what they
experienced in the pre-COVID days. 32% expect less air frave,l and 32% expect more.

« Among those reducing their air travel, 57% will be replacing at least a portion of it with car travel.
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