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COVID-19 Hot Topics



More than half (58%) of respondents have experienced an increased level of concern
apbout COVID-19 based on the significant rise in the number of cases reported in recent
weeks.

More concerned about COVID-19 due to rise In cases recently

589 60% 61%

55%

m All mMilennial mGen X mBoomer

How much has your concern about COVID-19 increased due
to the significant rise in cases in recent weeks?e




COVID concerns are reflected in people
30% of respondents were pleased with th

's opinion of President Trumps’ large rallies. Only
e way they were held. 43% feel they should not

have been held at all and 27% feel grea

er precautions were in order.

Was it right for President Trump to have rallies without masks or social distancing
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No, the rallies shouldn't have happened Yes, t
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Yes, the rallies should have been held but with
masks and social distancing required

he rallies were fine

All mMillennial mGen X mBoomer

Do you think it was

right for President Trump to conduct

political rallies this week where masks weren't required and
social distancing wasn't practiced?



Women (562%) are much more likely o think the rallies should not have occurred than
men (32%).

Was it right for President Trump to have rallies without masks or social distancing

52%

43%
38%

32%

30% 30%

277

23% 257

No, the rallies shouldn't have happened Yes, the rallies were fine Yes, the rallies should have been held but with
masks and social distancing required

w Al mFemale mMale

Do you think it was right for President Trump to conduct
political rallies this week where masks weren't required and
social distancing wasn't practiced?



A similar concern about COVID is reflected in the 61% of respondents who felt it was
Inappropriate tor Vice President Pence to continue making public appearances after
key members of his staff were diagnosed with COVID-19.

Should Vice President Pence have campaigned in-person after staff reported having
COVID-19

64%

61% 599 60%

39% 417 40%

36%

No, he shouldn’t have been campaigning in person Yes, it was fine

All mMillennial mGen X mBoomer

Do you think it was right for Vice President Pence to continue
to do in-person campaign events when a number of key
members on his staff have tested positive for COVID-19 in the
last week?



Women continue to demonstrate a more conservative nature than men. Nearly three-

quarters (71%) fee

while fewer than half (48%) of men feel similar

Vice President Pence shou

d have stopped in-person campaigning
V.

Should Vice President Pence have campaigned in-person after his staff reported having
COVID-19

61%

/1%

48%

No, he shouldn’'t have been campaigning in person

52%

39%
29%

Yes, it was fine

All Female m Male

Do you think it was right for Vice President Pence to continue
to do in-person campaign events when a number of key
members on his staff have tested positive for COVID-19 in the
last week?
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Nearly halt (48%) of respondents feel it is likely that state and local officials will begin
shutting communities down after the election.

Those who find it likely that state officials will start closing communities back down after
election

50%

48%

48%

44%

m All mMilennial mGen X mBoomer

How likely do you think it is that local and state officials may
begin closing communities back down after the election?e
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VO
de

‘ers are not anficipating a quick resolution to the election. Nearly as many think

ermining a winner could take a week or more (28%)as believe will know the winner

election night (30%).

Thoughts on when we'll know the election winner

49%
42% 42%
38% 7% 36%
32%
30% ° 8%, 29%
20%
15%
| don't think we'll know the results until later in | think we'll know the election results Tuesday | think determining the winner of the election
the week night could drag on for a week or more

All mMillennial mGen X mBoomer

Do you think we'll know the winner of the election next
Tuesday night or will it drag oute
12



- e - .M .
bed ST onr i

\.\1\\ N
~” ] -

A TN

74




There was very little discussion on the success of Prime Day in the media this year, which
may not be surprising as only 31% of respondents report having participated.

Those who participated in Prime Day this year

39%
33%

31%

227

All mMillennial mGen X mBoomer

Did you participate in Prime Day this yeare
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The 31% participation rated does not
compare favorably with the fact that 41%
of respondents report having previously
participated in a Prime Day.

Those who participated in Prime Day in
previous years

54%

41%

41%

28%

All mMillennial mGen X mBoomer

Have you participated in previous Prime Dayse
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The lower participation resulted from 17% who had participated previously but did not do
so this year. Only 7% report being first time Prime Day parficipants.

Those who shopped Prime Day for the first Those who shopped Prime Day previous
time this year years, but not this year
20%
17% 16% 14%

All mMillennial mGen X mBoomer All mMillennial mGen X mBoomer

Did you participate in Prime Day this year? Have you participated in previous Prime Days?
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Prime Day spending this year was significantly lower tor nearly one-quarter (24%) of
respondents and significantly higher for only 9%.

Prime Day spending compared to years prior

35%

26% 26% 26%
24% 1% 1% 23%
20% 20%
18% 1 6%
13% .
10%

3% 2%
B e

Spending was much lower  Spending was somewhat Spending was about the Spending was somewhat  Spending was much higher
lower same higher

All mMillennial mGen X mBoomer

29% 29% 28%

How did your Prime Day spending compare to prior years?
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The closer proximity to the hol

Prime

Day spending being ho

44%

iday related.

% Of Prime Day shopping: holiday gifts

45%, 46%

m All mMilennial mGen X mBoomer

What % of your Prime Day shopping was Holiday gifts vs.
regular shopping for you and/or your family¢ Total must equal

100%

idays (October vs. July) did result in nearly half (44%) of

40%
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The holiday spend on Prime Day does not suggest that holiday shopping is well
underway. 43% of respondents, including 56% of Boomers, have yet to begin their holiday

shopping and only 25% have purchased more than 40% of -

‘helr gifts.

% of holiday shopping completed so far

56%

43%
247,387
20% 8722%21 %
15% g7 5% 6%

None Less than 20% 20%-39% 40%-59%
All mMillennial mGen X mBoomer

How much of your Holiday shopping have you completed so
fare

60%-80%

10%
5%

3% 3% 3% 4%
=1 1

More than 80%
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INn aggregate, respondents expect their holiday spending to be down. 54% expect to

spend less than in recent years while only 12% expect to spend more.

Total holiday spending this year vs. previous years

43%

36% 33% 34%

32% 31%
27% 26% 287
227% 207, I 20%
15%
9% 7%
3%
I

Spending will be much lower Spending will be somewhat Spending will be about the Spending will be somewhat
lower same higher

All mMillennial mGen X mBoomer

How do you think your total spending this Holiday season will
compare to recent yearse

/%

3% 2% 1%

Spending will be much
higher
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Despite the projected decline in overall holiday spending, planned on
relatively stable with 33% anfticipating a decline in online spending whi

INcrease.
Holiday spending this year vs. last year

45%

35% 339

26%
0% 22 .
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I'll be spendmg muchless I'llbe spendmg somewhat 'l be spending about the  I'll be spending somewhat

online this year than last  less online this year than last same amount online as | did more online this year than
last year last

All mMillennial mGen X mBoomer

How will your online Holiday spending this year compare to
last yeare

INne purchases are
e 31% expect an

16%
1% 10%
5%

I'll be spending much more
online this year than last
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INn all, respondents expect that 61% of their holiday spending will occur online.

% Of holiday spending: online
64%

| I

m All mMilennial mGen X mBoomer

60% 59%

What % of your holiday spending do you think you'll do online
vs in store. Total must equal 100%.

22



More than one-third (36%) of the sample is
anticipating the ultimate availability of additional
stimulus monies from the government in planning

their holiday spending.

Those who are counting on a stimulus check
as they're doing you're holiday shopping

All mMillennial mGen X mBoomer

Are you counting on a stimulus check as you're doing your
Holiday shopping?




31% of respondents are at least somewhat confident that stimulus checks can be
distributed In time for the holidays.

Those who find it likely both parties to agree on a 2nd stimulus package after the election
to be sent In time for the holidays

39%
32%

31%

21%

All mMillennial mGen X mBoomer

How likely do you think it is that after the election the two
political parties will agree on a 2nd Stimulus Package in time
to have checks sent in time for the Holidays?
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The quick passage of a second sfi

mulus package

would result iIn more than one-
respondents spending more on

Those who are likely to spend more money

hird (37%) of
the holidays.

for the holidays

If a 2nd stimulus is passed soon

53%

41%

37%

18%

All mMillennial mGen X mBoomer

How likely are you to spend more money for the Holidays if @

2nd stimulus package is passed
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Summary

COVID-19 Hot Topics

More than half (68%) of respondents have experienced an increased level of concern about COVID-19 based on the
significant rise in the number of cases reported in recent weeks.

COVID concerns are reflected in people’s opinion of President Trumps’ large rallies.

« Only 30% of respondents were pleased with the way they were held. 43% feel they should not have been held at all
and 2/% feel greater precautions were in order.

« Women (52%) are much more likely to think the rallies should not have occurred than men (32%).

A similar concern about COVID-19 is reflected in the 61% of respondents who felt it was inappropriate for Vice President
Pence to confinue making public appearances after key members of his staff were diagnosed with COVID-19.

« Women continue to demonstrate a more conservative nature than men. Nearly three-quarters (71%) feel Vice
President Pence should have stopped in-person campaigning while fewer than half (48%) of men feel similarly.

Nearly half (48%) of respondents feel it is likely that state and local officials will begin shutting communities down after the
election.
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Summary - Confinued

On the question of the election, voters are not anticipating a quick resolution. Nearly as many (28%) think determining @
winner could take a week or more as those believing we will know the winner election night (30%).

Prime Day and Holiday Shopping

There was very little discussion on the success of Prime Day in the media this year, which may not be surprising as only 31%
of respondents report having participated.

The 31% does not compare favorably with the fact that 41% of respondents report having previously participated in A
Prime Day.

* The lower participation resulted from 17% who had participated previously but did not do so this year. Only 7% of dall
respondents were first fime Prime Day partficipants.

Prime Day spending this year was significantly lower for nearly one-quarter (24%) of respondents but significantly higher for
9%.

The closer proximity to the holidays (October vs. July) did result in nearly half (44%) of Prime Day spending being holiday-
related.
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Summary - Confinued

The holiday spend on Prime Day does not suggest that holiday shopping is well underway.
« 43% of respondents, including 56% of Boomers, have yet to begin their holiday shopping.
« Only 25% have purchased more than 40% of their gifts.

In aggregate, respondents expect their holiday spending to be down. 54% expect to spend less than in recent years,
while only 12% expect to spend more.

Despite the projected decline in overall holiday spending, planned online purchases are relatively stable, with 33%
anticipating a decline in online spending compared to 31% expecting an increase.

In all, respondents expect that 61% of their holiday spending will occur online.

Stimulus Money and the Holidays

More than one-third (36%) of the sample is anficipating the ultimate availability of additional stimulus monies from the
government in planning their holiday spending.

31% of respondents are at least somewhat confident that stimulus checks can be distributed in fime for the holidays.

The quick passage of a second stimulus package would result in more than one-third (37%) of respondents spending more
on the holidays.
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